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Television news and the Cold War grew simultaneously in the years fol-
lowing World War II, and their history is deeply intertwined. In order to
guarantee sufficient resolve in the American public for a long-term arms
buildup, defense and security officials turned to the television networks.
In need of access to official film and newsmakers to build themselves into
serious news organizations, and anxious to prove their loyalty in the age
of blacklisting, the network news divisions acted as unofficial state prop-
agandists. They aired programs that were produced, scripted, and ap-
proved by the White House and the Departments of State and Defense as
news and public affairs programs. Ironically, these programs defined free-
dom as the absence of government control.

Based on extensive primary research, this book provides evidence of
thoroughgoing collaboration between U.S. television networks and gov-
ernment during the early years of the medium, and it reveals how the Cold
War was effectively “sold” to the American public.

Nancy E. Bernhard is Associate Editor of The Long Term View, a public
policy journal published by the Massachusetts School of Law.
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This series includes books that examine the communications processes and sys-
tems within social, cultural, and political contexts. Inclusive of empirical, effects-
based research, works in this series proceed from the basis that the histories of var-
ious media are an important means to understanding their role and function in
society. The history of a medium - its pattern of introduction, diffusion, accep-
tance, and effects — varies in each society, interacting with, and in turn, shaping its
culture. Moreover, each society reacts differently to the introduction of a medium,
and regulatory policies are shaped by both political and cultural forces. The de-
tailed study of various communications forms and their complex message systems
are now understood to be the key to unraveling the evolution of modern society
and its culture.
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The task of a public officer seeking to explain and gain support
for a major policy is not that of the writer of a doctoral thesis.
Qualification must give way to simplicity of statement, nicety
and nuance to bluntness, almost brutality, in carrying home a
point. It is better to carry the hearer or reader into the quadrant
of one’s thought than merely to make a noise or to mislead him
utterly. . . . If we made our points clearer than truth, we did not
differ from most other educators and could hardly do otherwise.

Dean Acheson, 1969 (recalling 1949)

How can you know history? You can only imagine it. Anchored
though you may be in fact and document, to write a history is to
write a novel with checkpoints. . . . A “definitive” history is only
one in which someone has succeeded not in recreating the past
but in casting it according to his own lights, in defining it. Even
the most vivid portrayal must be full of sorrow, for it illuminates
the darkness of memory with mere flashes and sparks, and what
the past begs for is not a few bright pictures but complete recon-
stitution. Short of that, you can only follow the golden threads,
and they are always magnificently tangled.

Mark Helprin, 1995
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